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COMMUNIY BANK
MARKETER CHALLENGES

EXPANDING RESPONSIBILITIES
Donations / Special Events / Advertising

Digital (website, SEO, ADA, esignatures, on hold messages)
Social Media / Printed Materials

SMALL STAFFS
SMALL BUDGETS

NOT ENOUGH TIME




2016 FACEBOOK VIDEO PERFORMANCE

VIEW METRICS VIEWING BREAKDOWN

1 79 k ORGANIC PARTIAL

TOTALVIEWS 5 1 k
PAID FULL

98%

AUTO PLAYS

PAID PARTIAL

2%

CLICK PLAYS

20.6k 1%
108k 237%
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1ST 11 MONTHS:

Increased social media impressions across all of its accounts to 4.5 million,
a 58.3% increase from the same period a year earlier.

336,021 video views from November 1, 2022 to September 20, 2023, an
Increase of 861% compared with the same period a year earlier.






2023FACEBOOK OVERVIEW

IMPRESSIONS: 4,888,620 (up 51.2%)
ENGAGEMENTS: 442,763 (up 45.3%)
e Comments: 63,001 (up 41.9%)
e Shares: 9,782 (up 82.7%)

e Reactions: 142,648 (up 28.8%)

AUDIENCE GROWTH:
Net Follower Growth: 1,672 (up 84.3%)

PUBLISHING BEHAVIOR
Published Posts: 792 (down 15.7%)
Published Videos: 117 (up 74.6%)




PADUCAH BANK'’S INVESTMENT IS
PAYING OFF IN ENGAGEMENT.

Take the bank’s Halloween Facebook post, calling

for costume photos (and offering $100 to a randomly
selected respondent). Within a day, 621 people
commented, 16 shared it, hundreds contributed
photos, and dozens “@ed” other locals. And everyone
saw the next post on the feed — an advisory piece
regarding financial planning for women.

In comparison, U.S. Bank’s Halloween Facebook
post got 36 likes, eight shares, and no comments,
after one day.
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